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GALLUP HOPE

DEAR FRIENDS

There is $140 trillion in untapped global GDP up for grabs between now and 2040.
Our youth -- 30 million people 8-18 years old — represent the up-and-coming
economic energy America will depend upon if it is to win in this global economic battle.

In 2040, the winners determine who will lead the free world, who has the biggest
military budget to secure both protection and global democratic stability, who can
afford international aid or charitable efforts to other nations and people in need, and
which nation gets to determine global priorities. Bridging the gap between students’
economic attitudes and energy and their participation in the U.S. economy - with only
about half (54%) saying they have a bank or credit union account with money in it - is
critical to the United States of America even having a shot.

What these kids end up doing determines where America lands at the end of this all-
out fight. They are the farm club and bench strength for the playoff game of the rest
of our lives; and according to the 2012 Gallup-HOPE Index, they continue to be up
for the challenge.

Gallup and Operation HOPE measured the economic energy of American’s youth in
2012 for a second year, as part of a 100-year commitment. You will read the results
in the subsequent pages.

More young people say they have internships or business role models now than did a
year ago but we have a long way to go to close the gap and increase the percentage
of young people with mentors in their life to ignite their passions and help them to
chart their future.

Gallup and Operation HOPE are engaging strong local leaders to take these important
metrics and implement the right interventions to double the level of economic energy
and quadruple the number of role models but we have millions of youth to reach and
thousands of business role models to engage to get from 7% to 20%.

We invite you to explore the findings, to think about the implications, and to determine
what your role will be.
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The goal of the Gallup-HOPE Index is
to identify and empower the youth who
will be our nations next generation of
business builders, so communities can
ignite and sustain long-term economic

energsy.




America needs to quickly develop a system to identify and equip young entrepreneurs
who can rev up its economic engine. This is critical to a future of continued global
economic advantage and ensuring that generations of Americans can prosper and
thrive.

Gallup and Operation HOPE in 2011 partnered to create the Gallup-HOPE Index to
quantify young people’s attitudes about entrepreneurship and financial literacy. The
Index is an annual measure leaders can use to gain insight into how young Americans
envision their economic future and to understand their level of participation in our
nation’s economy. The goal of the Gallup-HOPE Index is to identify and empower the
young people who will be the next generation of entrepreneurs, so communities can
spur and sustain long-term economic energy.

Informed by Gallup-HOPE Index data, Operation HOPE is working with communities
to invest in powerful strategies and interventions aimed at turning this audacious goal
into reality. Economic energy is established organically and locally — one talented
entrepreneur at a time.

Entrepreneurship plays a vital role in the health of the U.S. economy, and yet the
number of new business establishments less than 1 year old was at an all-time low
for the year ending in March 2010 since the U.S. Bureau of Labor Statistics began
tracking the age of businesses in 1994.

The future depends more than ever on the success of our youth. We cannot afford
to have any potential new business builders drop out of the economic race, and yet
more than 1.2 million students drop out of high school each year. These young people
restrict themselves to a near-certain lifetime of economic hardship and jeopardize our
nation’s global competitiveness.

By understanding how young people envision their economic future, we can inform
interventions and education aimed at eliminating gaps in resources that could
marginalize some students from full and meaningful participation in our nation’s
economy. The Gallup-HOPE Index is a first-of-its-kind survey that creates an
annual benchmark around the economic energy of the nation's young people. So
far, it suggests we are failing to recognize and maximize entrepreneurial talent and
aspiration in our young people. But the data also tell a story of hope, shining a light on
the path that educators, policymakers, and community leaders must navigate to build
and sustain thriving communities.



SUMMARY OF FINDINGS

The 2012 Gallup-HOPE Index, based on a study of 1,217 5th
through 12th graders in the U.S., shows that many students
in the U.S. have the entrepreneurial aspiration and energy
they need to build a business that will survive, grow, and
employ others. The study explores what students think about
their economic future and the access they have to the education

and experience needed to realize their aspimz‘ions.

Nearly Half of Young People Have Entrepreneurial Intentions

About 4 in 10 students (43%) say they plan to start their own business, similar to the
rate seen in 201 1. Similarly, four in ten students (42%) say they will invent something
that changes the world. Girls (46%) were more likely to agree they plan to start their
own business than boys (40%); whereas boys (45%) were somewhat more likely than
girls (40%) to say they will invent something that changes the world. With the success
rate of new business upstarts reportedly flat (Dunn & Bradstreet, 2012), it is important
to help young entrepreneurs be persistent in their quest to start a business. {Fig. 1}
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Young People Understand the Link — More Education Means More Moneys=

The majority of students (569%) agree their school offers classes in how to start and
run a business. This is up from 2011 in which half indicated their school offers such
classes.

More than half (66%) of students say their school teaches them about money and
banking, also up from 201 1. Nine in 10 (939%) students agree there is a relationship
between education level and earning potential. {Fig. 2}
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Do you have a bank or credit union
account with money in it?

Economic Participation Trails Aspirations

The Gallup-HOPE index shows a large disconnect between students’ economic
attitudes and energy and their participation in the U.S. economy. About half (54%) say
they have a bank or credit union account with money in it. {Fig. 3}

Fewer boys (51%) than girls (58%) indicated they have a bank or credit union account.
Are you currently interning with a White students (58%) were somewhat more likely than non-white students (50%) to
local business? . ,
say they have a bank account. Age is the strongest predictor for whether students
Ty have money in a bank account. Six in 10 older students in grades 9 through 12 and
0

48% of students in grades 5 through 8 have money in a bank account.

Only 7% of students say they are currently interning with a local business, up marginally
from 2011 findings. About one-third (32%) of young people say their parents or
guardians have started a business.
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The majority of students (78%) across all grade levels did not work for more than
one hour at any paying job in the last week. 81% of students in grades 5 through
8 and 74% of older students (grades 9 through 12) did not work more than 1 hour
at a paying job. With little exposure to workforce experience, few youth have any
experience at all in the workforce or in business building. {Fig. 4}
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Close the Gap between Entrepreneurial Aspirations and Experience

American cities must ignite economic energy earlier and more intentionally in young
Americans. With policies and curricula in place, leaders can begin to close the gap
between entrepreneurial aspirations and attitudes in youth and the lack of universal
access to business/entrepreneurship education, practical work experience, and
participation in the economy. Successful small business owners and entrepreneurs
should invest in career literacy and education, partnering with schools and educators
to mentor and invest in young talent (Badal & Srinivasan, 201 1).

Simply put, for U.S. communities to be thriving places to live and learn well into the
future, America will need to engage in the coming jobs war (Clifton, 2011) with a
strategy that includes investment in the youngest and most hopeful among us — our
youth.



SURVEY METHODS

The Gallup-HOPE Index findings are based on results from a nationally representative
poll of 1,217 students in grades 5 through 12. Telephone interviews were conducted
after 4:00 p.m. Tuesday through Saturday from September 11 through October 4,
2012,

The Gallup-Healthways Wellbeing Index is a national telephone survey conducted
nightly with 1,000 randomly sampled adults. It uses a dual-frame design to include
both landline and cellular telephones. Respondents are asked permission to be re-
contacted. Samples are weighted by gender, age, race, Hispanic ethnicity, education,
region, adults in the household, and phone status (cell phone only/landline only/both,
cell phone mostly, and having an unlisted landline number). Demographic weighting
targets are based on the March 2010 Current Population Survey figures for the aged
18 and older non-institutionalized population living in U.S. telephone households. All
reported margins of sampling error include the computed design effects for weighting
and sample design.

The Well-Being Index includes a question asking whether the respondent has children
and if so, the year in school of the child. The weighted subset of households with
parents of school-aged children in grades 5 through 12 who granted permission to
be re-contacted served as the sampling frame for this study. These respondents were
then called by telephone to ask permission to interview their children.

For results based on the total sample of national students, one can say with 95%
confidence that the maximum margin of sampling error is =3 percentage points.

In addition to sampling error, question wording and practical difficulties in conducting
surveys can introduce error or bias into the findings of public opinion polls.

For more details on Gallup’s polling methodology, visit www.gallup.com.
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Appendix

Entrepreneurial Attitudes and Aspirations
| plan to start my own business.
| will invent something that changes the world.

Financial Literacy and Workforce Participation
The more education, the more money | will make.
My school teaches me about money and banking.
My school offers classes in how to

start and run a business.
Do you have a bank or credit union account

with money in it?
Are you currently interning with a local business?
Have either of your parents or guardians

ever started a business?

(Agree/Disagree)
(Agree/Disagree)

(Agree/Disagree)
(Agree/Disagree)
(Agree/Disagree)

(Yes/No)
(Yes/No)

(Yes/No)

How many hours did you work at any paying job last week? (Open Ended)

% Agree % Disagree
| plan to start my own business. 43 57
| will invent something that changes the world. 42 58

% Agree % Disagree
The more education, the more money | will make. 93 7
My school teaches me about money and banking. 66 34
My school offers classes in how to start and run a business. 59 41

% Yes % No

Do you have a bank or credit union account with money in it? 54 46
Are you currently interning with a local business? 7 93
Have either of your parents or guardians ever started a business? 32 68
How many hours did you work at any paying job last week? %’;‘inlgi:’ 6)?:/:/;37
Grades 5-12 22 78
Grades 5-8 19 81
Grades 9-12 26 74

10




GALLUP-HOPE Advisory Board

CO-CHAIRS

Jim Clifton
Chairman
Gallup

John Hope Bryant
Founder, Chairman and CEO
Operation HOPE

MEMBERS

Steve Bartlett
Strategic Policy Advisor
LEVICK

Arthur Brooks
President
American Enterprise Institute

Ellyn Brown
President
Brown & Associates

Brendon Bruchard
Chief Executive Officer
The Bruchard Group LLC

Alex Cummings
CAO and Executive Vice President
Coca Cola Company

Antonio Flores
President
Association of Hispanic Universities

Brad Hanson
President
Meta Payment Systems

Darren Hardy
Publisher
SUCCESS Magazine

Landon V. Taylor
Senior Vice President
Corelogic Dorado

Richard Hartnack
Vice Chairman
U.S. Bancorp

John Jackson
President and

Chief Executive Officer
Schott Foundation

Marguerite Kondracke
Senior Advisor
America's Promise Alliance

Anand Nallathambi
President and

Chief Executive Officer
Corelogic

Daria Sheehan
Senior Program Officer
Citigroup Foundation

J. Michael Shepherd
Chairman and

Chief Executive Officer
Bank of the West

Fred Stennis
Program Manager
U.S. Department of Education

11



GALLUP-HOPE Index Sponsors

The Gallup-HOPE Index would not be possible without the

generous and courageous suppan‘ of our foundin g pcm‘ners.

- <

Corelogic

> 8

BANKS:WEST
BNP s GROUP

PARIBA!

E9 TRADE

FINANCIAL

meta

12



A Call to Action

In 2012, the Gallup-HOPE Index partnership introduced
the Gallup-HOPE Index Cities Initiative and successfully
launched the HOPE Business-In-A-Box (HBIAB)

intervention in three pilaz‘ cities.

In 2013, Operation HOPE and Gallup will build upon this success, expand the scope of
the Gallup-HOPE Cities Initiative, and partner with the corporate, civic, and individual
leaders of each city to benchmark the current level of economic energy among bth
through 12th graders, who represent that city’s next generation of business builders.

The big goal for this Initiative is nothing less than transformational change for a
generation of youth attending America’s public schools. This transformational change
includes crushing the high-school dropout rate by making “smart cool (again) so kids
stay in school”; reconnecting the power of education with the power of aspiration;
spurring local job creation; spiking local GDP growth; and therein, insuring the future
prosperity of our nation. The key to the success is local leadership so each target
community can ignite and sustain long-term economic energy.

In 2013, a primary strategy is to identify and empower business role models to
empower youth, on a local level, who will be our nation’s next generation of ideas,
innovation, implementation, and sustainability. Each role model will be paired up with
a youth participating in HBIAB.

To speak to the leadership of the GALLUP-HOPE Index about implementing
any portion of the program in your area, please contact Mary Ehrsam
President of the Global Youth Empowerment Group, Operation HOPE at
mary.hagerty@operationhope.org or 917-477-2811.
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Mary Ehrsam

President, Global Youth Empowerment Group
Chief Executive Officer, New York Market
Operation HOPE, Inc.

55 Water Street

28th Floor

New York, New York 10041
Mary.hagerty@operationhope.org

O17-477-2811
646-496-7449 (cell)
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